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Kraft Foods Overview

Kraft Foods has over 50 brands with revenues greater than $100 million
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Net Revenues
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Kraft Foods Overview

Evaluate business decisions “end to end”
through a “Sustainability Lens”

6 focus areas

“Making Sustainability a part of every business decision we make”
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3 Energy Strategies

Alternative/RenewableCS&LConservation

Continuous Improvement
Assessments
Communications
Reporting

Asset Focus Teams
“Energy Hogs”
Business vs. Infrastructure

Enable Fast Adapt

Waste to Energy
Whey
Meat
Other

Renewable
Solar
Wind

Fleet Operations
Top ten opportunities
Routing

DC / Warehouses
Lighting 
HVAC
Battery Charging
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Current Partnerships

Examples

T8 Lighting – (Infrastructure Asset)
Bakery Oven Heat Reclamation – (Business Asset)
Tractor APU – (CS&L)
Whey to Energy - (Alternative/Renewable) 

US EPA Energy Star and Smart-Way
US DOE “Save Energy Now”
GMA
Numerous energy service providers and vendors
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